
   
              
        
Meeting Date: July 28, 2021 
 
To:  Administration Committee of the Village Board 
 
From:  Michael Braiman, Village Manager 
 
Subject:  Additional Agenda Material #1 
 
 
Enclosed you will find the following additional agenda material: 

• Updated PowerPoint presentation from the North Shore Convention and Visitors 
Bureau which answers questions posed by Trustee Dodd (see pages 20 – 22 of 
the PDF) 

• Three emails from residents in support of the sustainability plan (starting on page 
24 of the PDF) 



CNSCVB Overview
Prepared for the Administration Committee

Village of Wilmette

Wednesday, July 28, 2021
2:00pm



Mission

Chicago’s North Shore Convention and Visitors Bureau (CNSCVB) is one of 38 local convention and 

visitors bureaus certified by the Illinois Department of Commerce and Economic Opportunity’s Office 

of Tourism.  Our mission is to strengthen the positive awareness of our service area, Chicago’s North 

Shore, as a business, meeting, event and visitor destination.  Our staff of six administers aggressive 

sales and marketing programs to highlight the hotels, restaurants, attractions and retail businesses of 

9 member communities on Chicago’s North Shore (Evanston, Skokie, Glenview, Northfield, Winnetka, 

Glencoe, Northbrook, Prospect Heights and Wheeling).  



Public/Private Partnership

The major source of the Bureau’s annual budget comes from the 

State of Illinois.  The remainder comes from our  local member 

communities: Evanston, Glenview, Winnetka, Wheeling, Prospect 

Heights, Northbrook, Skokie, Glencoe and Northfield –as well as 

our private sector business members via membership and 

advertising and sponsorships.   Only businesses in member 

communities can participate in CNSCVB programming.



Chicago Area Convention and 
Visitor Bureaus

This map represents the certified convention and visitors bureaus 
in the Chicagoland area.  Almost every hotel within the 
Chicagoland region is afforded state and local hotel tax dollars 
sales and marketing support through their local bureau.

In addition to advertising and marketing, the CNSCVB employees 
two full time group sales people that attend trade shows and 
directly sell to groups to come to the North Shore.





Advertising



Social Media
With a full time Digital and Social Media Manager, timely business promotion
content is sent out via Facebook, Instagram, Linkedin and Twitter to our large
social media followings.  Over 35 posts a week are boosted with paid advertising. 



Hotels

The CNSCVB hotel page is the 
second most visited page on our 
website (30,000 unique visitors a 
month).  

Individual leisure, social, friends 
and family markets in addition to 
business traveler (individual and 
groups) utilize the two hotel portals 
on the site to book business.   

In 2021, the CNSCVB engaged with 
Threshold360, a company that 
provided 360 imagery of all of our 
hotel properties. 



Hotel Business and Leisure Marketing



Meeting/Group Tour Market Advertising



Leisure Market Advertising – DIGITAL & SOCIAL



Leisure Market Advertising – DIGITAL & SOCIAL

Event Promotion

Retail Support



Leisure Market Advertising – DIGITAL & SOCIAL

www.northshorejobboard.com



Partnerships

Northwestern University is a Preferred Partner of the CNSCVB 
working closely with the university to promote its athletic
competitions and other activities that bring visitors, students,
meetings and conferences to the area.  The CNSCVB is also a 
founding partner of the Cities of the Big Ten coalition.



Partnerships

The CNSCVB is one of 38 convention and visitors bureau certified by the Illinois 
Office of Tourism.  We provide all the North Shore content for their website,
Social media, public relations programs and sales missions.



E-newsletters



Monthly Networking 
& Educational Events

Rotate monthly between member communities



Public Relations

Our Multi-Media Public Relations Outreach includes:

Press Releases distributed electronically and through 
third  party services to gain coverage of Chicago’s North 
Shore in three major target markets: meetings, group 
tours and consumer leisure travelers.

Host international and national media on tours of the 
North Shore.

Handle more than 300 inquiries per year from local, 
regional, national and international media outlets.

Engage bloggers by various themes (food, culture, family, 
theatre, outdoor adventure, etc.) to gain exposure on 
popular blogs.



Updated Photography and Videography



Questions from Village

1. In addition to the cost to the village, there is also a cost for each business to join. Can you please share that with 
us. And what is the cost for a hotel to join?
The hotel’s dues ($25 per room) is included in the fee stated for the village in my presentation. The village’s fee 
includes the hotel’s for the first three years. After that the village can keep paying the hotel’s dues or have the hotel 
pay it. For the other categories of members (restaurants, retailers, service businesses and attractions) dues are 
between $200-$350 a year).

2. For the 9 communities that have joined, can you please provide the number of businesses in each community that 
have joined? And what % of that is of total businesses?
Our membership does not cover all of the businesses of any community. We only work with hotels, restaurants, 
attractions, retailers (clothing, gifts, etc.) and service businesses that work with events (florists, caterers, etc.) In 
these categories, we have 100% of the hotels, 80% of the restaurants (do not list fast food), 50% of retailers and 
80% of the service businesses as described above. In total we have the following number of  members:

1. Hotels – 24
2. Restaurants – 241
3. Retailers – 113 (representing 300 total retailers (shopping centers tenants part of their membership)
4. Meeting/Event Service/Suppliers – 98
5. Attractions - 48



Questions from Village

3. What are some specific examples of the types of marketing the Bureau would do for our Wilmette 
businesses? How is different than our Wilmettenomics campaign?
We are very different. Wilmetteonmics targets Wilmette residents with the central messaging being keep your dollars 
in Wilmette with an emphasis on community pride. It is very similar to the Shop Local programs most of my 
communities do. Our programs encourage people throughout the North Shore, Chicagoland and beyond to visit 
Wilmette and spend money there. No business in Wilmette could survive on Wilmette consumers alone. People in 
north Evanston, Skokie, Glenview, Kenilworth, Winnetka are as close to Wilmette business centers (Edens Plaza, 
Downtown Wilmette, Plaza del Lago) as actual Wilmette residents. They are not swayed or even targeted by 
Wilmettenomics campaigns; but Wilmette businesses need and cater to those consumers and probably want more of 
them. The Bureau has a staff of five and specifically in the realm of marketing and social media a full time digital and 
social media specialist working on digital, social media and marketing campaigns (detailed in my presentation). Most 
people (thinking about all the new young families that have moved into the village) get their information on social 
media. Today, Wilmetteonimics Facebook page has 185 followers and the last post is dated June 26, 2020 featuring 
Nick’s Neighborhood Bar & Grill – a closed restaurant. Chicago’s North Shore Facebook page has 41,000 followers, with 
3-5 posts daily and 35 paid boosted posts a week. This does not include our presence in Facebook stories, Instagram, 
Twitter, etc. curated by staff daily. Our business members do not have the time, money or acumen to build and sustain 
a large social media presence. However, they know that when they send a promotion, event, etc. to us and it will get 
out in a very timely manner through our channels.



Questions from Village

4. What response rate would you feel would be a success in terms of our businesses joining the bureau. How many 
would you expect to join?
We had good engagement from the Wilmette businesses 2002-2007, and with more restaurants specifically now in 
the village we anticipate most will join. As to an exact number, no idea.

5. Has the organization done any surveying of the businesses to see what additional things they’d like to see the 
bureau do and what are some of these?
No, we stick to sales and marketing as aligned with the rules of the Illinois Office of Tourism’s LTCB grant 
program. There are other things that businesses value – educational programs on business operations, event 
production, lobbying, advocacy, Shop Local programs, etc. However, that is what the Chambers are for. We work 
very closely with all of our member community chambers BECAUSE we concentrate on sales and marketing and 
leave the other business-related activities to them. We do not duplicate what they do and they respect that and 
count on us to do what we do well and have substantial funding to do. Anything they do that requires marketing 
and outreach – specifically in community events – are what they depend on us to do.



Gina Speckman, Executive Director
gspeckman@cnscvb.com
www.visitchicagonorthshore
@chicagonorthshore

Thank you!

mailto:gspeckman@cnscvb.com
http://www.visitchicagonorthshore/


From: Dodd, Kathy
To: Braiman, Michael
Subject: Fw: support for the Sustainability Plan
Date: Monday, July 26, 2021 11:15:37 PM

From: Karen Glennemeier <kglennemeier@gmail.com>
Sent: Monday, July 26, 2021 4:40 PM
To: Dodd, Kathy <doddk@wilmette.com>; Gjaja, Kate <gjajak@wilmette.com>; Sheperd, Justin
<sheperdj@wilmette.com>
Subject: support for the Sustainability Plan
 
Dear members of the Administration Committee:

I am writing to express my full support for adoption of the Sustainability Plan that has been
drafted by the Environmental and Energy Commission (EEC).  The EEC worked very hard
over many years to develop a blueprint for sustainability that can guide the village's efforts
over the coming decades.  With the Comprehensive Plan update on the horizon, now is a great
time to endorse and describe the sustainability elements we will need to incorporate into that
plan, in order to be the best global citizens we can be.

Local action on sustainability trickles up and influences our policies at the state and
national levels. Let's provide the leadership we would like to see at these so-called higher
levels of government!

Thanks so much for all you do,
Sincerely,
Karen Glennemeier
719 Laurel Avenue

mailto:doddk@wilmette.com
mailto:braimanm@wilmette.com


From: Dodd, Kathy
To: Braiman, Michael
Subject: Fw: Wilmette Sustainability Plan
Date: Monday, July 26, 2021 11:17:51 PM

From: Maya Crystal <mayacrystal10@gmail.com>
Sent: Monday, July 26, 2021 4:38 PM
To: Dodd, Kathy <doddk@wilmette.com>; Gjaja, Kate <gjajak@wilmette.com>; Sheperd, Justin
<sheperdj@wilmette.com>
Subject: Wilmette Sustainability Plan
 
My name is Maya Crystal I am writing you today to voice my strong support for the Wilmette
Sustainability Plan. As a young person, I have grown up in a world of increasingly severe
natural disasters caused by climate change. Climate change is an urgent issue that must be
prioritized today. That is why I am asking you to vote to approve the Wilmette
Sustainability plan, an important first step for Wilmette to do their part in addressing this
critical issue.

mailto:doddk@wilmette.com
mailto:braimanm@wilmette.com


From: Dodd, Kathy
To: Braiman, Michael
Subject: Fw: Wilmette"s Sustainability Plan
Date: Monday, July 26, 2021 11:15:17 PM

see below. 

From: ME Girgenti <megirgenti117@gmail.com>
Sent: Monday, July 26, 2021 5:04 PM
To: Dodd, Kathy <doddk@wilmette.com>; Gjaja, Kate <gjajak@wilmette.com>; Sheperd, Justin
<sheperdj@wilmette.com>
Subject: Wilmette's Sustainability Plan
 
Dear Trustees -

I understand that you will be meeting this Wednesday as members of the Village Board Administration Committee
to discuss adoption of the Sustainability Plan.  As such, I am writing in advance to voice my support of this plan.  It
is really up to us at the local level to combat climate change and make a positive difference on our environment.

Thanks for your dedication to our village and your consideration of this plan.

Respectfully yours, 
M.E. Girgenti
-------------------------------
218 Woodbine Avenue
megirgenti117@gmail.com
847-219-2532

mailto:doddk@wilmette.com
mailto:braimanm@wilmette.com
mailto:megirgenti117@gmail.com

