
WILMETTE-ONOMICS
Business Training 

“How To Use WILMETTE-ONOMICS To Grow Your Business”



Goal of this meeting:

• Give you knowledge and resources to use 
WILMETTE-ONOMICS campaign to grow your 
business



What is WILMETTE-ONOMICS?

• Creative idea to encourage residents to shop 
local



Background

• Creative launched last year to introduce term 
and give residents a practical reason to shop 
local—2% of sales tax revenue gets reinvested 
back into community





Current Situation

• Goal is to educate residents about the value 
local businesses bring to community 

• Goal is to inspire residents to share their love for 
local businesses



Educate Residents  
about Importance of  

Local Businesses  
for Community



How will we educate 
residents?

• Share short anecdotes about local businesses’ 
commitment to customers and community via 
social media August-October











What can you do?

• Re-share posts from Village and residents.  Add 
#YourBusinessName. 

• Share your own stories or anecdotes on your 
Facebook or Instagram page and tag it 
#Wilmetteonomics



How to make a good 
WILMETTE-ONOMICS post:

• One idea per post—25 Words or less. Focus is  
education or sharing a resource, not selling. 

• Add a photo with a customer or employee in it 

• Add #Wilmetteonomics and #YourBusiness 

• Make it personal to you and your business



Facebook/Instagram Post Idea: 
WILMETTE-ONOMICS at BackYard Bbq Store 

 #Wilmetteonomics #BackYardBbqStore



Facebook Post Ideas: 
WILMETTE-ONOMICS at BackYard Bbq Store 

 #Wilmetteonomics #BackYardBbqStore

Comment: Tom delivers 
and installs your Green 
Egg the same day you 

buy it.



Instagram Post Idea: 
WILMETTE-ONOMICS at BackYard Bbq Store 

 #Wilmetteonomics #BackYardBbqStore 

Comment:  
Dan just 

delivered and 
installed a 

Green Egg for 
the Johnson 

family barbecue 
tonight.



How to make a good 
WILMETTE-ONOMICS posts:

• One idea per post—25 Words or less. Focus is  
education or sharing a resource, not selling. 

• Add a photo with a customer or employee in it 

• Add #Wilmetteonomics and #YourBusiness 

• Make it personal to you and your business



Some idea starters:
• Customer Service-Something special you do (or do better) 

for customers  

• Community Service-D39 Foundation, non-profit partnership, 
etc.  

• Kid-Friendly endeavors 

• Green efforts 

• Special training



Some idea starters:
• Above and Beyond 

• Living and Loving Wilmette  

• One of a Kind 

• Local Experts 

• Creating Community 

• Family Values



A few things to avoid for  
this campaign:

• Generic product photos  

• Photo without an idea or humanity in it 

• Highlighting something you don’t want to 
encourage—“Free food to our best customers.” 

• Anything complicated



Educate Residents  
about Importance of  

Local Businesses  
for Community



How will we inspire 
 residents?

• Share short anecdotes from residents about 
their love for a local business via social media 
August -October  

• Encourage residents to post their own 
WILMETTE-ONOMICS story on Facebook or 
Instagram at the same time











What can you do?

• Encourage customers to share their own stories 
or anecdotes on their Facebook or Instagram 
page and tag it #Wilmetteonomics and
#YourBusiness

• Other tags are fine, but two above are essential



Tell customers how to make a 
good WILMETTE-ONOMICS posts:

• One specific anecdote is better than a generic “I 
love you” 

• A smiling face is best, but a hand or foot is better 
than no humanity  

• Add #Wilmetteonomics and #YourBusiness



Suggestions:
• Ask customers to take photo and post it in store 

• Show them examples of ones already posted 

• Make a WILMETTE-ONOMICS photo station in 
store 

• Send them to Village website if they have 
questions



Beautiful, but Ineffective 
for WILMETTE-ONOMICS 



“Everyone loves our cupcakes”



“Isn’t this cute?!”



“Happy Spring! Stop in to see 
our newest arrivals.” 



 WILMETTE-ONOMICS 
Schedule and Resources



Social Media Schedule

• 2 business owner and 2 shopper per week—4 
different days. 

• Facebook and Instagram 

• August through October



Suggested Schedule  
for Each Business 

• Post 2x/week in August and mid-September—1 
customer, 1 education 

• Facebook and/or Instagram



Additional WILMETTE-ONIMICS 
Endeavors:

• Note to residents in next newsletter 

• Press Release sent to media  

• Advertising  

• Texting



Resources

• Village website—download logo to your website, 
see catalog of posts 

• Chamber website 

• Email Lucas at SivertsenL@Wilmette.com with 
questions

mailto:SivertsenL@Wilmette.com


 QUESTIONS?





Back-Up



Instagram Hashtags

• #Wilmetteonomics 

• #LoveWilmette 

• #Business name



Spelling

• WILMETTE-ONOMICS 

• #Wilmetteonomics


